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"You can't connect the dots looking forward; you can
only connect them looking backward." - Steve Jobs
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“No, sir, I'm not saying that charming, witty and warm ad
copy won't sell. I'm just saying I've seen thousands of
charming, witty campaigns that didn’t sell.” ~ Rosser Reeves
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"You must make the product interesting, not just make the

ad different." ~ Rosser Reeves
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1. Each advertisement must make a proposition to the

consumer. Not just words, not just product puffery, not
just show-window advertising. Each advertisement
must say to each reader: “Buy this product, and you will
get this specific benefit.”

2. The proposition must be one that the competition

either cannot or does not, offer. It must be unique—
either a uniqueness of the brand or a claim not
otherwise made in that particular field of advertising.

3. The proposition must be so strong that it can move

the mass millions, i.e., pull over new customers to your
product.
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oltmd VO, 'The core of advertising is the pursuit of

happiness'.

Mad Men 1fSc&i@ Don Draper 3 SiF1T,

"Advertising is based on one thing: happiness. And do you
know what happiness is? Happiness is the smell of a new
car. It's freedom from fear. It's a billboard on the side of a
road that screams with reassurance that whatever you're
doing is OK. You are OK.”
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Search the web using Google!
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About Google!

Stanford Search Linux Search

Get Google! updates monthly!
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Make Your Brand Human Again!
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TS 64 I9o9 'Three Laws of Robotics'!

Isaac Asimov's ‘Three Laws of Robotics’

1. Arobotmaynotinjureahumanbeingor, through
inaction, allow a human being to come to harm.

2. A robot must obey orders given to it by human
beings except where such orders would conflict with
the First Law.
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3. Arobot must protect its own existence as long as
such protection does not conflict with the First or
Second Law.
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CHATGPT STATISTICS

Time to reach 1 million users

. 3.5 years

Netflix (£91999)

. 2.5 years
Kickstarter (92009)
; 2.5 years
Airbnb (£32008)
Twitter 2 yodts
(592006)
13 months
Foursquare (£92009)
10 months
Facebook (£2004)
7 months
Dropbox (©2008)
. 5 months
Spotify (©2008)
75 days
Instagram (92010)
5 days
ChatGPT (£92022) £ Year launched
I i I 1 I a I
0] 1year 2 years 3 years 4 years

Read the full report at tooltester.com/en/blog/chatgpt-statistics tmltester
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1. Artificial Narrow Intelligence (ANI)
2. Artificial General Intelligence (AGI)
3. Artificial Super Intelligence (ASI)

WG IOFE & 47099 Al i st Narrow St
Weak Al.

Three types of Artificial Intelligence

Artificial Narrow Machine
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P Machine Rgfers to a computer that
. Stage-2 . is as smart as a human
Intelligence (AGI) Intelligence across the board

An intellect that is much
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Consciousness brains in pratically every field
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Intelligence (ASI) age

Learning | Infographic design by Antonio Grasso beltalogb( deltalogix.blog
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"Write a slogan for my fcommerce business”.
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"| am starting a new fcommerce business in Bangladesh.
We will sell pure and organic food to our customers. The
name of our company is ‘Pure Food’. Now write a slogan
for the business."

g @11 oI @ 7557 4, 2NL/I6T et dT?

(2]

w You
‘Write a slogan for my fcommerce business.

(G) ChatGPT
"Empower Your Style, Shop with a Smile - Where Fashion Meets Convenience!"

w You
| am starting a new fcommerce business in Bangladesh. We will sell pure and organic food to our
customers. The name of our company is ‘Pure Food’. Now write a slogan for the business.

@) ChatGPT
"Pure Food: Nourishing Lives, One Organic Bite at a Time!"

@G - GAFT QT GFOr CHIZIY 97¢ BTG Ay
JHICTIT G| GF LI SCTIT BT NI TS5 P
ot facer snefe Ao It Google Bard 9 T far </,
oIy WY WIFS [FRIFET RO AR A
2TET3 3¢ T/
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2. Assign aRole

OIS (@A AT &) B fHb a6l @I as73q
IACO R | B GT WHAFIE (13 NI @AANST Qi
il

ChaGPT Prompt Example 1: “You are a content writer
for Pure Food. Now write a social media post describing
the benefits of eating organic food.”

ChaGPT Prompt Example 2: “You are a Social Media
Manager for Pure Food. Now design a content calendar
for the month of December.”

3.Set the Tone

Q6T FISI WRCGTBI0 - .
o QIR THIF Gy cmﬁﬁ.w C%ék
BFg | S o"

CULTURE \7~ A{ LANGUAGE
A

ifer s [feg @ B> Al

an’ W C@ % | VISION MISSION

@S AT, (S PG, S I3 QIS aIg
ATICTIFI |

SIS ©13 G0 [oPRT 3@ tiee 3 |
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Prompt 1: “You are a content writer for Pure Food. Now
write a social media post describing the benefits of
eating organic food. Write it using an engaging tone.”

Prompt 2: “You are a content writer for a digital
marketing agency. Now write a social media post
describing the benefits of using a content calendar. Use
a professional tone since the audience of our business is
corporate professionals.”

Prompt 3: “You are a content writer for an EduTech
platform. Now write a social media post describing the
benefits of using a daily calendar to study. The audience
for this EduTech Platform is school and college
students. Write the post in a very friendly and casual
way so that the young students love it.”

Wi FIce™t IR WA Sorgg 5t sarT Jamts

319 B ChatGPT (o [T R MYF | GI9F SN
fRcer facer oA Reaor o9 g A Jifss

PPA|

4. Provide Examples

R 86 QT WHAAIT IS W8 AT
oI R IR IE, a2 Ao @enet Q™
T |
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Prompt Example: "I am starting a new fcommerce
business in Bangladesh. We will sell pure and organic
food to our customers. The name of our company is
‘Pure Food'. You need to write a slogan for the business.
Take inspiration from Coca Cola’s Slogan ‘Taste the
Feeling"

9
w

You

"l am starting a new fcommerce business in Bangladesh. We will sell pure and organic food to our
customers. The name of our company is ‘Pure Food’. You need to write a slogan for the business.
Take inspiration from Coca Cola’s Slogan ‘Taste the Feeling"

ChatGPT
"Pure Food: Savor the Goodness, Experience the Purity!"

QFL | Pure Food Q9 T1a) 14T @IS QI8 Q3
QI QT & LT 77%) FIC2A?

5. Be Specific

oofafoIfore To it 3amam,
IAOHD, IA© Mo IF@T oo *T
WA @OIF @G0 Q| | 45
o o7 'ore3 o' @reeifag
G WS Q6T G [T
fToms sameal @ asiE
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Prompt Example: You are a digital marketing strategist.
Design a winter sales campaign for Pure Food.

T AT Briefeif+ifoee fecd @storst crga|

Q31K AT T 0 farga!

Updated Prompt Example: You are a digital marketing
strategist. Pure Food is planning to launch a winter sales
campaign from 1st till 15th December. The offer will
include Buy 1 Get 1, up to 50% discount etc. We will also
offer special discount to existing customers. Design a
complete winter sales campaign for Pure Food. The
campaign plan needs to include the offers, schedule,
timeline, budget, activities etc.

WS (@61 @& =5 2hema?

6. Refine

QI ANEIL ATOIG G @1 7T S

WA AT T 26 U@ .

GTBI3 (T (I35 I 911 TifN @19t

md R AR g f&fas

vy wiml oY W

WRIFS FI3q 5O FE &b U 3@ @9 WIS
Q@G @AST 2SI |

The Mastermind Secrets | Issue 4 - Dec 2023 60



SART SUIRICT WNFT 28T T© AT T1q) B30I G
I3 T3 FAMRAN| 5 ANFT QBT HWIFS
(GO BIY (qH @BIF FITFEF A 2 HIGT |

Updated Prompt: You are a digital marketing strategist.
Pure Food is planning to launch a winter sales campaign
from 1st till 15th December. The offer will include Buy
1 Get 1, up to 50% discount etc. We will also offer
special discount to existing customers. Design a
complete winter sales campaign for Pure Food. The
campaign plan needs to include the offers, schedule,
timeline, budget, activities etc. Add a specific slogan for
this winter campaign. Also, to design the campaign, take
inspiration from Amazon’s Black Friday Sale and
Alibaba’s Singles Day Sale.

a3o1 f&fas I ey, sefa gfw ooofefaftg s
BRI IIoREHT o AT ORE 93

IIGHG [T GNT ARG @3 |

TN, HIA I3 A FIICRIRT AT FAGHD, (@Al
G139 3ot fercdfeeIa | ©13 QIIET I | TS
GIRIG]
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7.Probe

WY AN TS 6T Ty 93 I 3RS
SHAfFEIEaT FA®I Q3 36RSE Az INY WY Q6!
(G IJI3NT F, (T6IE I 3T Probing.

o

Probing SItH 3088 (FIH QFBT O QT To27 [©fe T
WS 3FCGAY HA! T &Y FT |

wieife srofeifeifoces i@ Probing
Y IR WIS 99 d9d WG
MIKA|

* T, GHART AIITO0BT 2B
gAmazon qd Black Friday Sale

en6f&f+S 'Flash Sale’ fice Ieieaet | WIfY ©13 @i Qg
=IBOT foTdeIras

Flash Sale Prompt: Design a Flash Sale plan to include in
the main sale campaign.
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8. Prioritize Keywords

WAy Tl fSeadé 336 o
IIE ANE@Fl QT T GG

JRATS AAE|

Prompt Example: “In the winter campaign design, how
can we use 'influencer marketing'?

9. Iterate

WY ACF@ T GI PO QB FfF GO 3Bz - Q0!
broad & o O 7, G QA ot ot
S0 I

QFAT FISGHG AR BiF1 QIR 8T g WS
AR & 0o A

N WA @RI ARG SART AISE G

QT fifez | Tt QBT FIBABRE T I AL,
HRgreas @IS foed Igal 9399 (A I493

oiofet+it Iae I OB IET FTIEA|
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Powerful Prompt Engineering Techniques:

Provide Context
Assign a Role
Set the Tone
Provide Example
Be Specific
Refine

Probe

Prioritize Keyword

oV 0 N ok D

lterate

oot Snoag IfSse eIt Qb Q6T TABI
&It G|

WA YT o1 @ Py (o o W9s 3erftefe
PICST AT TN SAREI RS 16 3f&famfag
GIEP APPSR ARE I AR HIGTSifG
WA FE QAR WG QA (o3|

TGS Ficod (2@ YA /Y [9 9 I AW
W8 @R fFEite 3R 3BT Iet FIO AR
APpTOl W8 WO QGT AIAFIT FIR 491 M|

Be a Power ChatGPTer!
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Red Ocean vs Blue Ocean

*Key Determining Factors

v

Anupom Mollick

— Structuralist view

Reconstructionist view

Red Ocean Strategy | Blue Ocean Strategy
Compete in existing market space. | Create uncontested market space.
Beat the competition. Make the competition irrelevant.
Exploit existing demand. Create and capture new demand.
Make the value-cost trade-off. Break the value-cost trade-off. =
Align the whole system of a firm’s | Align the whole system of a firm’s
" activities with its strategic choice of | activities in pursuit of differentiation [
differentiation or low cost. and low cost.

Q3 JIT WRNGAF 9F AyoF BFg9 3000 &

Mastermind Business Accelerator.
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@ Mark Anupom Mollick is at Sarah Resort.
¥ 34.Dhaka - @

= fReTG S wranfa SQIG G Y7 Sarah Resort Luxury Strategy | One Idea Away Show

IFC1 B AT fofGe a1 (31 o111 TG, B3N FAMGIoIE 8| 36 AFES O3 4 36!
(I 1 =0T 8T =

(ST FAIGIR I98 IV PR =G #1057, ~UGd 2RO STy WWE‘JW@K?I CZpeT
M| ... See more

Q3 JIGT One Idea Away Show Q3 a3br B @R
IIqE, AE [t a3 =y oot [
https://fb.watch/oGw82y4d0w/

fofbs 919 Y3 Q61 5{Y #1291 [Kfoy VoI 6@
G0 JIGT M3 JIGT QF0! FIAF 3068 W

RSSO QIR O] @ (&I AT NI A
33 IO AR
anupom.mollick@ideanconsulting.com Q% QG|
W SRR AN ST TR I G
P

Remember, You're Just One IDEA Away...
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You're Just One IDEA Away...



