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Festival Marketing
Placing Your Brand in the Spotlight
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Festival Marketing Helps Your Brand to Steal the
Show.
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Festival Marketing is about revoking emotion. It's
about reaching the customer's heart. It's about building
relationships.
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Festival Marketing Helps Your Brand to Steal the
Show.
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2. 39 (Emotion):
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Emotion is the Soul of a Festival.
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3. f&st TafSat (Big Idea):
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“It takes a big idea to attract the attention of consumers
and get them to buy your product. Unless your
advertising contains a big idea, it will pass like a ship in
the night. | doubt if more than one campaignh in a
hundred contains a big idea.” - David Ogilvy
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4. csoifgeofers (Storytelling):
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Story Makes Festival Marketing
Campaign Captivating.

Stories have the power to captivate, inspire, and
transport us to new worlds. In festival marketing
campaigns, storytelling is the art of weaving narratives
that evoke emotion, spark curiosity, and immerse
attendees in the rich tapestry of the festival experience,
from its origins to its future aspirations.
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6. 51T (Offer):
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Offer is the Backbone D
of Festival Marketing T

Campaign.
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Irresistible Offer Beats Resistance and Explodes Sales
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7. 366 (Content):

FEHD = @OveNE A ¢ gw%r
IR QT QAT | ine
Content is the fuel of Festival g ey
Marketing Campaign.
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Bata is with Arifin Shuvoo and Bidya Sinha Saha Mim.
4h - Q
Bata proudly introduces its dynamic new Brand Ambassadors: actor Arifin Shuvoo and actress

Bidya Sinha Mim. Their unique talent and influential style perfectly align with Bata's
commitment to versatility and connecting with a broader audience.

Shuvoo's artistic flair complements our focus on stylish expression, offering a diverse range of
trendy footwear for men. Meanwhile, Mim's grace and on-screen presence resonate with our
dedication to innovation and fashion, enhancing o... See more
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9. aFJrofaeast (Experience):
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Experience Makes Festival
Marketing Campaign
Memorable.

]

POSE BIIRI @I IOOIRFEEAE@ Q0
A Wfowel  gmiad I [NemRE

FICOINIET IR WINT IE TU® AT
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AT 93 QFEIRETST [T Sy FIOAET AISE
3@ Q0! Bl Wq9io (good feeling) fice 21

REEL[Moop

QT @hooie a3 o I smsfer ez,
GEBIENH, \3f6e, f[ofersd aa I aF61 Fhoe
RRpfe1] (ol T3 T8I | WF G13 TR O FIEHNIF AfSH
CRIA JGE IHOIR[E QP06 ALY QFJARETS

~
LAGEIGH

OO JIHOL FICIBT QI &) Q6! A ATBCo
2T Experiential Marketing.

QFETEabE ISt 2 FICHNIET T
82 ) 71 £ A1 o)1 ) K S =) I )

WHAIRE P32 § (B3 IIOAIERI
AT AT BIAS I QSIS

Je&y I 6L Ghla<s, 3te0
0L, 29 o JAof, S
afBe 4 3ot VI |
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10. @t (Engagement):

AJEISIND  JICAZT aF
O S SR 4
Engagement is the Linchpin v\\ _‘: |
of a Campaign. '

@ﬁn‘aaﬁmﬁa—mﬁﬁr

A g wWfo@mst Qg It &6 / J
3OIEPGL AT A, FIOoNIET A
QCSIELG FACET Jl, TRAT QGGG (Ofd AT 41,
T e 1, P 8zl 9 o (iR
TINCPIRAGIE WEA AR L |

WAIACE WA B9 a9 FIPIET ofF FI0 @AE
AP QGRS DG (ofF [ | IASHIBo FICHRF0
QI 6T (Ol AR, 313 A6 [HE A I69R@ | A
GIRCET3 PR QT HfBEB WIS BS THeT |

Place Your Brand in the Spotlight

Rer@st aTeITIE a fq v 3mg, =159 cco

oozl W [ReE i o3 Qa9 300 3@ WEi,
AT [FeT 300 3@ WA | W& [Afee

3300 3R Koo afsfae @, afFioRiAT

QAN ] g I G T IE TATS SN

SIIBPA SGIGIST QI3 FACO |
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SFhooie o [Reaod @Sf[{e (e 3L s
Rifee @3 &S st hoona IHDL AN
R Ty 96! o1 (lever) T ICoT

W 93 7wt o IR @ WA QF6T AFA
FHoOIE 0L TR UG FIAIE AR |

WA THoONA 6L IR 368 WA Gy
WA orewad, ey feafE s, qiag st

a3 TS Ficer AN o oo T Be
IR [TGTad | AT B SABAIRE0 [NET

3: I

MR AP HIAFI] NCS 99T M|
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10 16 dteTiasge aIRfoal
Tl 2024 @ SAIEFIT

FHNBI FIQ

1. AT FIIAREE GHIG &34 BST a7 FE Non-
linear RGII o3 T4 T99 T @ I fO7 BT,
WNSG A 3GHT WIS FATOIT FBA| STT!
AT (BR FIIAPCADG &% [T

2. [t 9T Expert-Generalist 3@ o7 41
e IR3Fe 2-3 6 ufisiee Qe ot (expert)
RO S1tT Ged, 3R T R 779 Oy T I
W WGd A (generalist)|

3. a3 wfafeo yfagice Hiom 3aimg SoF fSeors
0T worg (% e wfsee!, corie e
QST BT AN Multiple Income Stream ¢&fF
PPA|

4. T IfRTIET ogfeg e Rare and Valuable

Skill S3CGIGHIR FFT| GIT ABIR JArod A6 T0!
3 S orowst Ao 3o el Qe
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eI e a3y GaaEmEifa Fae o
G I FraE oo st Tt

5. H*IFIF 393 RAIT 5% GTTF (GroaA @G aF
forg 3956 Al O &@iN I3 Ao FUE
faoiar fogl e Jl 93 o @It aifd
(T3S @1, (Gafae, g &fa) az forem [Rfga
3qCO0 B

6. =T NS consumption & WGE FHFA | AT
g @3 a3y e Aeer et am fia| [{fasEs
NS o ST Feo0 vftam Fa1 ST
WA FRIT Q3R JHEER o9 @GP AT
CTASEHE BT FHdA|I Remember, your input
determines your output.

7. TPAFE A RE TN IseE [ IR
TOItod BIIF, WAEATOIBS 7157 «ifFonst s AfS
@5STSF, TIIEIA IIEIF, I3 3°F [t
QIR NI TS (BIACo FIFHA FFA|

8. I9d g G2 $d| QF0I side hustle 5ITT 9o, &I
SISt (2ATeTS 1 FSISBIeT BB Cofd FHd, AIEE
&I Ace 2o fAd|

9. 3BIAEOE Q0! eI A&t i1 ReE o
39| BT QBIFOBAET G ) 3BIEE IR J A
BT EaEEE, afFEFoad, B GredEws,
ISR, AATHIAIG 36 Zo7IThF By Bt w11 |
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BOIIELEE AdPoIE Jicar A weifa sfsaE
10x (N [N A 2R

10. SN, TN2 WIN2 & IRE@L &) JAUE e
(TG P9 QIR QFL IIY [ o T4 | F@eE
Q0! frq wqy 735y I @ 93 G0 A | AR
IMBE Q@ IO WA @iftce T e ams 4,
MNER 2AfSE! fig wreifq fqced siiaer fa e
PR CTRIEIR O] ey B TR |

2024 ST 8 I GITAT AR AT ¥3 I 5 PR,
ST W OTISET FIcer AN Q3 IRA6EE WA
INRTT T A I @ TSI FIA|
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YOUTUBE.COM
T FIGSTAT FACE SO AT ! | Rokomari |
HIAHE WGP A S0 W<F W77 Wi | o aemE @9

@A I T B3 QT TARING AT SATH ATSIH
wfefd RO IIEEBL QT (@FFI9I6 8 G 0L [N

Ao

https://www.youtube.com/watch?v=M PUOPIloJNA
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https://www.youtube.com/watch?v=M_PUOPloJNA

QP IRTAATT “WIT ANHIOL I3 QT IS Afbe

NGO O 9 QF [T PO IR SIS “I6
TS62 I8 QT A7 AR Q1 ATRIIY ST (FFArw
W fYe FIJET IR QA I3 e, 97 QI I 5
I BISTIF S AE|

https://www.facebook.com/watch/?v=424274373309215
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https://www.facebook.com/watch/?v=424274373309215

(FIE FIFH 9 QF TR GBI AGHIT0

/
l/BUET &,
‘ ¥, e
i/ ENGINEER vg* f

T2

SMAR

MARKETER!

YOUTUBE.COM
BUET Engineer ¥4 Smart Marketer || Coach Kamrul Hasan || CKH
Network

Q3 HIEATEA0! W JEs @ aay @y, e
WfFOEToT QT ot T8y fafdge ko

FNRTT BF I [o@ 3GIGIeHE 279 o wnifda
STEGT Q3 VN FIIIAT ITAN | T G183 A Jraroie

CTT 55 3oATIG I3 @I |

https://www.youtube.com/watch?v=HwjXJB5HEwQ
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https://www.youtube.com/watch?v=HwjXJB5HEwQ

iBOS faafi® Tech2Biz SrdTa

TECHZBIZ

An Engineer become Marketer || Tech2Biz 4

NI AN N(EF || Episode 2

iBOS Limited 9T o oters wisg wie-wifaq i3 ag
GABIAIIT Tech2Biz WIDIH TTOSARF GIR FIHF
S wiEsar:

https://www.youtube.com/watch?v=wTKS-ABQu5M

[ITSIEBIF QIR T T &9 TS WINI AR
33 PACO ATEH
anupom.mollick@ideanconsulting.com Q% QG|
WY SR FIAFIE AR TR 6! FIF G
PIEI

Remember, You’'re Just One IDEA Away...
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You're Just One IDEA Away...



